A template for good communication

> The Objective Serengeti also helped select an appropriate CD of Serengeti was able to balance the need for
GaleForce wanted a way to maintain awareness stock photographs for use in the e-newsletter that clean, uncluttered display of informationina
with existing customers and sales prospects would allow for a wide range of flexibility. very confined space, with the opposing need to

provide a multi-faceted and information-rich
communication that encourages the viewer to
read further and act upon offers to sign up to
webcasts and learn more about the company
and its products.

while showcasing customer case studies and
new product information. Serengeti was asked to
design an e-newsletter that would accomplish
these objectives, as well as drive subscription to
their ‘webcasts' (online product seminars).

The layout was initially derived from a proposal
template Serengeti designed for GaleForce. We
then added on the modular format to meet the
needs of the client and the information they
wanted to convey in each e-newsletter.

> The Process > The Result The resulting newsletter was very successful in
Working closely with GaleForce, Serengeti terms of readership and the client was pleased
planned and programmed the most efficient and with its overall performance.

cost-effective template for their inhouse staff to
use in creating the e-newsletters.

Serengeti designed a highly impactful newsletter
that made use of HTML and eye-catching graphical
imagery to convey an attractive and easy-to-read

format.
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GaleForce Wins MBS - CRM Solution of the Year Award from

CRM FUR FINANC IAL mw&mbm;::;:’gxﬂi‘;:&- CRM FOR FlNANCIAL Welcome to the Second Edition of the eBulletin for Partners!
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EEEEE The Fauquier Bank® Implements v1.5 CRM for Wealth Management

Rt Varsion 1.5 of GaleForcs CRM for Financial Sarvices was shipped on Octobar 20, and The Faugquier

AL e P Bk sk was sager te bogin using it. New featurss intuds sasior integration with any sisting
backend systams via the BizTalk® adaptor (GaleForoe is the only 15V to offer a BizTalk® sdaptor
for Microsoft CRM), a wser friendly k |, improved reports and form
customization, More

HHigh wealth clients are putting unprecedented pressune an their Financial Advisars to better sarve
thair neade. Thay Sxpact pramium service dalivarad thraugh uriouc channals, such as the
intarmat, Thay want aasy access to nf abouk kot
offiering highur returns, Without & robust CRM system, Wiealth Management firms wuuulo L]
respond to thew dient needs and retain ther business.  More

FastTrack CAM with Micresolt, Caleforce + HPGY

Contact
Introduang 3 best-ol-breed alliance that has redefined CRM specheally for e i
the financial services mdustry. We began with Microsolt’s core CRM iy
appheation, added Galelorce fnancal sernes-speahe customeation, then .
packaged it up with HP's Microsoft CRM Certified consulting services and
hardware to bring you FastTrack CAM for Financial Services - an easy to use,
quick to implement and cost effective CRM solution. “ore

Unique Feateres, Great Benefits in v1.§!

‘GaleForce CRM for Finanoal Services Version 1.5 was shipped on October 20,
and The Fauguier Bank® is tha first customer to upgrade to it The naw
features in Version 1.5 indude easier integration with any existing systems
uging BrTalk® Adaptor. (GaleFarce ie the anly ISV to actually have a BizTalk
adaptor for Micragaft® CRM ), hautsholdng, & user fnendly dash board,
improvad reports and form customization. Mare

Ssgn-mp for a Free CAM Discovery Sessian

GaleForee Solunans i3 offening a free CRM Discovery Session to Mecrnsoft-
eentric Financial Services i in ing how a CRM
solution can help their Sales and Customer Service operations become more
affactiva in supporting clients and driving profitabdity. This (1 hour+)
Discovary Session has bean designed to avaluate your curmant customer
intRraction prooesses, and the imaact they ane having on your business.

Galelosce Wins CRM Award trem Micioselt!

‘GaleForce Solutions Wins Microseft MBS - CRM Solution of the Year
Awardl GaleForee Solutions was celected 3¢ the winner in the MAS - CRM
Solution of the Year category in the 2004 Mitrasoft Partnar Pragram IMPACT
wards., The secand annual IMPACT awards recognize excelience across the

WL

Thien, well bl you understand how your biggest customer-centn business large and diverse commundty of Canadian resellers and solubon providers.
153ues can be supported by @ CRM solution. Mors More than 300 entries were submitted by technology partners from across
Canada. The winners weare announced at a ulll event in Toronto on
me" 2004, GO 0 aww daitoesssoh@ons comaibod e for
0%, MICROSOFT
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GaleForce Solutions Inc.
GaleForce Solutions, a privately-held and venture-backed company, has leveraged core Microsoft® customer relationship management technology to create GaleForce CRM for Financial
Services—designed specifically to meet the unique requirements of managing and optimizing high value financial services clients.
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